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NAEHTMYHOCTb, COMOMNPE3EHTALMS, MPUTAZAHMS —
OAHM NMOHATUM

Mucropo A.14.
YupexaeHue obpasoBaHMs «(MMHCKMM rOCYAQPCTBEHHbIM
AMHIBUCTUYECKMM YHUBEPCHUTET), MMHCK

B cospemennoii nayunoii aumepamype éce uauje Habmooaemcs meHOeHYus. K MeACOUCYUNTUHAPHOMY Xapakmepy ynompeoieHus
MaKux NOHAMUL, KaK «UOEHMUUHOCIbY, «CAMONPE3CHMAYUA» U «MPUMA3AHUAY. MO 3AKOHOMEPHO, MAK KAK 8 KOHmeKcme aKmue-
HOTI mpancghopmayuy coyuyma u npomeKaruux 6 Hem NpoYeccos YCUIUBAemcs uHmepec K npobiemam eulbopa u camosblpadceHus.
Bosnuxaem neobxooumocmo 6 cunmese HAKONIEHHBIX 3HAHUTI O OAHHBLIX NOHAMUAX, M.K. OHU 6LICHYNAIOM, NO CYMU CE0el, 2PaAHAMU
00HO20 U MO20 Jice ACNIEeHUS.

L]ens cmamvu — paccmompemu pasnutnsie n0OXo00bl K MpaKmMoGKe NOHAMUL «UOEHMUYHOCHIbY, « CAMONPE3eHMAYUsA» U «APUMsi-
3AHUAY, GbIAGUMb UX 63AUMOCEA3b 6 PAKYPCe YNPAGIeHUs GneyamieHueMm.

Mamepuan u memoosi. B cmamve npedcmagnenvl pasiuinvie meopemuyeckue nooxoosvl K MpaKkmoGKe NOHAMUI «UOeHmu-
HOCMbY, «CaMONPEe3eHMayus» U «NPUMAAHU», NOIMOMY MAMepuaiom Olisl AHAIU3a NOCIYICUIU pabombl tcciedosamerneti, Onepu-
pyiowux 0auHeiMu 0epuHUYUAMU 6 nCuxono2ul, Gpurocoduu u coyuonozuu. Ipu smom npumensiucey obueHaynvlie Menmoosl cucme-
Mamuzayuu 1 aHanu3a mamepuana.

Pezynvmamet u ux oocysncoenue. cmopuiecku nepeeim u camviM pazpabomanHelM NOHAMUEM AGIAEMCs UOESHMUYHOCHb, 8 PaM-
Kax u3y4eHus Komopoi mpaouyuoOHHO 6blOeAN TUYHOCMHYIO U coyuanvHylo uodenmuynocmu. Pons dannvix acnekmoe no-pasHomy
paccmampueaemcs 6 pyciie mpex KiacCudeckux NCUxoio2uieckux nooxo0oe (NCUXoaHarumuyecKuil, UuHmepakyuoHUCmMcKutl, KO2HU-
muenviit). Co émopoii nonosunvr XX 6. ocoboe enumarue cmaino yoensimocs npedvasieHuio ceoeti UOeHMUYHOCU OPY2UM ¢ NOMOUJbIO
camonpesenmayuu, m.x. CyujecmeeHHo 803pocia HeoOX00UMOCmb npesenmayui cebs u ynpasieHus enevamieHuem o cebe. B nacmosi-
wee 6pems HabMOO0aemcs NOGLIUEHHbLI UHMeEPeC K U3y4eHUI0 0cobeHHocmell yellenoaazanus AU4HOCMU, KOmopble HenocpeoCn8eHHO
c6A3aHbL ¢ UOEHMUYTHOCMBIO U NPEObAGIIAIONCI 6 X00€ CAMONPe3eHMAayU.

3axntouenue. Yemanosneno, umo cpopmupoeaHnas IUHHOCMHAA U COYUANbHAS UOEHMUYHOCHb GbIPANCAENC 6 NPUMAZAHUAX
JUYHOCMU U npedbAsNAemcs elo 6 xo0e camonpesenmayuu. Jlenaemcs npeononodiceHie 0 cyuecmeo8anuu KOMNIeKCHOT Kamezopuu
NpumA3zaHLUA, 6KIOYAroyell 6 cebsa npumasanue «Obimvy U NPUMAZAHIUE KUMEMbY.

Knrouessie cnosa: uoenmuunocme, camonpesenmayusi, npums3aHus, ynpaeienue 6neuamieHuem, CoyuaibHas poib, TUHHOCIHAS
UOEHMUYHOCHb, COYUATLHAS UOEHMUTHOCb.
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There is an increasing tendency towards interdisciplinary use of such concepts as “identity”, “self-presentation” and “claims”.
Due to the fact that the society and communicative processes are actively being transformed, more attention is paid to the problems
of choice and self-expression. It is necessary to synthesize the knowledge about these concepts, since they are, in essence, facets of the
same phenomenon.

The purpose of the article is to give an overview of various approaches to interpreting the concepts of “identity”, “self-presentation”
and “claims” and reveal their interrelationship in the aspect of impression management.

Material and methods. Since this article presents various theoretical approaches to the interpretation of the concepts of “identity”
“self-presentation” and “claims” the material for the analysis is the works of researchers working in the fields of psychology, philosophy
and sociology. General scientific methods of systematizing and analyzing the material were used.

Findings and their discussion. Chronologically, the concept of identity was the first one to have been developed. Traditionally
researchers distinguish between personal and social identities, their role is different depending on the approach (psychoanalytic,
interactionist, cognitive). As the need to present oneself and manage the impression has significantly increased since the second half

of the 20th century, presenting one's identity to others via self-presentation became the focus of research. Nowadays there is an increasing
interest in the study of personal goal-setting, which is directly connected to one's identity and is presented via self-presentation.
Conclusion. It is established that both personal and social identities are manifested in the claims and presented via self-presentation.
The article suggests the existence of a complex category of claims which includes the claim ‘to be’and the claim ‘to have’.
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