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MMPATMATHKA I'OPOJIA: BLIBECKA KAK PEIIIMKA

Homaasckasn T.B.
Munckuit 2ocyoapcmeennwlii Tunzeucmuieckuil ynugeepcumem, Munck

Haszeanua o06vekmos coyuanvHoco @OYHKYUOHUPOBAHUA pPASMEWAIOMCA HA  6blBECKAX,
KOmopble COCMABIAIM JNeMeHmM 20POOCK020 Nelu3axdca U MO2ym YUmamscsi Kak mekcm,
penpezenmupyrowuii. - 0yxX — 20pood, NpeoCmarwull 8  ONPeOeleHHOU  MOHAIbHOCHU,
00YC1061eHHOU 3NOXOU, MEHMAIbHOCMbIO e20 JHcumenel U odbecneyugaroujell Ux KOSHUMUSHoe
€e0UHCmeoO.

Llenv cmamvu — ycmaHosieHue CeMaHmMuKy U NpasMamuku coOOWeHUll, 3aKI4YeHHbIX 8
HA36AHUAX OP2AHU3AYUL, PUSYPUPYIOWUX HA 20POOCKUX BbIBECKAX.

Mamepuan u memoowl. B uccnedosanuu obcyxcoaromes Hazsauus opeanuzayutl 2. Muncka
(cekmop obwecmeenHo20 numanus), npeocmasgigiowue cobou 8blCKA3bIBAHUS C GbIPANCEHHOU
KOMMYHUKAMUBHOU —UHMEHYUel, 3anpocom o006 o00pamuol Cc6a3u U OKCHAUYUMHO — UIU
UMATUYUMHO BbIPANCEHHOU npeouxamugHocmovio. Hcnonv3osanucy memoo pe2ucmpupyemoz2o
HaONOOeHUs, 2PAMMAMUYecKUll  AHAIU3, AHAIU3 CEeMAHMUYECKOU U  Npazmamuyeckou
cocmagnAowel. HaUMeHO8aHU.

Pezynomamul u ux oocyxycoenue. lIpeouxamuenocmos HAUMEHOBAHULU 6MeCmO 00bIYHO20
HA3bl6aAHUSL 00BEKMO8 co30aem 0cobyio npazmamuxy 2opoda. Ilybauunoe npocmpancmeo 8cé
yawe emopaaemcs 8 JUYHOe NPOCMPAHCME0 obumameinel 20pood, NPUHUMASL 3a HUX DeuleHus],
Hacmausas, yoescoas. B evigeckax eopoOcKux 3a6e0enuti Mbl 8UOUM NPEeMeH3UU Ha OPYHCECKUe
OMHOWEHUs, omcymcmeue QOopMarbHOCmy, Jcelanue Oblmb  CEOUM, YMBEPIHCOeHUE O
coemecmHocmu, obpawenue Kk oowemy onvimy. « Movl 00HOU Kpou» — Kaxk 6yOmo ymeepaicoaem
Kadxcoas — evigecka, — opmupys — epynnosyro  udeHmuyHocmoe. I unepmpoghuposannas
KOONnepamueHoCcms — uiocopus co8pemMeHH020 20pooa.

3akntouenue. I[lpeduxamusHocms, 8mMopeaowascs 6 HAUMEHOBAHUSL 20POOCKUX 00BEKMOs,
cozoaem 0codyio npaemamuxky 2opooa. Ilepegppasupys Yumcmona UYepuunnsn, MmodcHo
VMep#coams, 4mo Mvl Co30deM HAwu 20pood, a 3ameMm HAWU 20podd CO30arm HAcC.
Ilybnuunoe npocmpancmeo 2opoda 6cé uawe emopaemcsi 8 JIUYHOe HPOCMPAHCMBO €20
obumamenetl, NPUHUMASL 34 HUX peuleHUs], HACMauaas, yoexcoas.

Knrwouesvie cnosa: 2opod, mexcm, coobweHue, HaUMEHO8AHUE, 8bIBECKA, CAMONDE3eHMAaYuUs,
mMomusayusi, npeouUKamusHOCms, 2pYNnosas UOeHMUYHOCMb, KOONePamugHOCHb.

PRAGMATICS OF THE CITY: ASIGNBOARD AS A MESSAGE
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The names of objects of social functioning are placed on signboards that constitute an
element of the city landscape and can be read as a text representing the spirit of the city,
appearing in a certain key, due to the era, the mentality of its inhabitants and ensuring their
cognitive unity.

The purpose of the article is establishing the semantics and the pragmatics of messages which
names of institutions on city signboards contain.

Material and methods. Names of public meals establishments of the City of Minsk were the
factual research material which is utterances with pronounced communicative intention, request
for feedback as well as explicit and implicit predicativity. The methodological base is made up



by the method of registered observation, grammar analysis, analysis of the semantic and
pragmatic components of names.

Findings and their discussion. Predicativity of names, instead of usual naming an object,
creates special city pragmatics. Public space intrudes personal space of city dwellers more often
and makes decisions for them, insisting and convincing them. In institution signboards we see
claims for friendly relations, lack of formality, wish for being close together, address to common
experience. Each signboard claims to be saying «We are one blood», thus shaping group
identity. Exaggerated cooperation is the contemporary city philosophy.

Conclusion. Predicativity which intrudes names of city objects creates a special pragmatics
of the city. Paraphrasing Winston Churchill we can state that we create our cities and then our
cities create us. City public space is increasingly invading the personal space of its inhabitants,
making decisions for them, insisting, persuading.

Key words: city, text, message, name, signboard, self-presentation, motivation, predicativity,
group identity, cooperativity.



