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3MOXA BUKUHIOB
B NAPOAUAHOM AUCKYPCE
COBPEMEHHOM XYAO)XECTBEHHOW
KYAbTYPbl CKAHAUHABUM

Linakoeckasa H.T.
Benopycckuli 2ocydapcmeeHHblli yHusepcumem

B cmamoee oxapakmepu308aHbl OCHOBHbIE XyO00XeCmaeHHble MpuemMsl 0eKOHCMPYKYUU HAYUOHAI-POMAHMUYECKO20 06-
pa3a 8UKUHaa e cospemeHHol xyoorecmeeHHol Kynemype CkaHouHasuu. aHHeili 06pas, co30aHHbIl cegepoesponelicku-
MU UMepamopamu u xy0oxHuUKamu 8 XIX seke, omsaudyaemcs 2epouyeckum naghocom u nodyepkHymol MaKysaUHHOCMbIHO.

Ce200HA OH Modsepaaemcsa MepeocMbICAEHUI0, MAK KOK He Ompaxaem XapaKmepHsix 0114 HbiHeWHe20 CKaHOUHAB8CKO20
obuwjecmsa yeHHocmeli. I1oxa 8UKUH208 MoMewjaemcsa 8 NapoouliHelli KOHMeKCM U perpeseHmupyemcs ¢ MOMOWbHO 2po-
mecka u tomopa. lMocpedcmsom bymacghopHoli penpeszeHmayuu 06pas 8UKUH2a «OUCKpeOUmMupyemcsa» u ussimaemcs us ce-
MUOMUYECKO20 MPOCMPAHCMB8A, C8A30HHO20 C KYabmypHoUl udeHmMu4YHoCcMoko cCKaHOUHaeso8. C Opyzoli cmopoHsl, 8 pabome
ommeyaemcs, Ymo 61a200apa ympuposaHHol pedyKyuu HayuoHaa-poMaHmMuU4Yecko2o obpasa sukuHza 0o Habopa cmepeo-
MmurnHsIx caolicme oH CMAHOBUMCA 8U3YA/IbHO Y3HABAEMbIM U MPOOYKMUBHbLIM 8 Chepe peKaamsl U nomnynapHol Kynemypsi.

Kntouesble cn108a: 510xa 8UKUH208, NapoduliHbili UCKYpC, UHMepmMeKCmMyanbHOCMb, COBPEMEHHAA XyO0HecmaeeHHaAA
Kynbmypa CKaGHOUHasuU.
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The article describes the main creative methods for deconstruction of the national romantic image of the Vikings in
the present-day art culture of Scandinavia. This image which was created by Northern European writers and artists in the
XIXth century is marked by heroic pathos and prominent masculinity. Now it is a subject to reinterpretation because it does not
reflect the values typical to the modern Scandinavian society. It is argued that the Viking age is placed in a parody context and
is represented with the help of grotesque and humor. Due to a farcical representation of the Vikings, this image is “discredited”
and removed from the semiotic space connected to cultural identity of the Scandinavians. On the other hand, it is noted that
by means of exaggerated reduction of the national romantic image of the Vikings to a set of stereotypical features, it becomes
visually well-recognized and effective in the field of advertising and popular culture.
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