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MY3EN OHJIAMH: )
®dOPMbl PABOTbI C AYAUTOPUEMN
B YCJIOBUSX NAHAEMUU COVID-19

Jlynawko WU.T.
YupexdeHue obpa3zosaHua «benopycckuli 20cydapcmeeHHsili yHugepcumem
Kynbmypbl U uckyccme», MUuHcK

MaHdemus Covid-19 u ee coyuanbHele nocaedcmeus npudanu Ho8wIl UMMYAsLE 0448 AKMUBU3AYUU OHAAUH-0eamesnbHo-
cmu my3ees. O0Hol u3 Haubosee akmyasnbHbIX NPobaem e cozoaswelica cumyayuu cmaso coxpaHeHue myseliHol aydumo-
puu. Camoli yenbto 3HaYUMesbHAA 4acms My3ees 1o 8ceMy Mupy nepesesnd c80oto 0esmesnbHOCMb 8 OHAAUH-MPOCMpPaHCMB8o.

Asmop aHanuzupyem onsim pabomel xydoxecmseHHbIx My3ees benapycu, Moabwu, Poccuu no passumuto U mpaHc-
¢opmayuu oHnalH-popm pabomel ¢ ayoumopueli 8 nepsyto 8oaHy naHoemuu Covid-19 (mapm — mali 2020 200a). lNpeo-
7I0XEHHbIU PaKypc UCC1e008aHUA He U3y4vyascAa PAHEE, MOCKO/bKY HernocpeoCmeeHHO C8A30H CO CAOMUBWUMUCA 8
2020 200y sKCMpemasbHbIMU yCa08uUaMU desmenbHocmu my3sees 8 nepuod naHoemuu Covid-19. BaxHocme memeol 06ycs1086-
neHa 0bobweHueM U aHAAU30M MPAKMUYECKo20 orbima My3ees, 8bidsneHuem obuux meHoeHyul, Haubonee aghgekmus-
HbIX U nepcnekmueaHblx hopm oHAaliH-pabomel mysees ¢ ayoumopuetl.

Asmopom Oenaromcs 8bi800bl 0 NPeobnadaHuu 0bpazosamesbHbIX NPedaoHeHUl U MpaduyuoHHbIX 07 My3es hopm
KynbmypHo-obpazosamesbHol 0esamenbHOCMU, Komopble a0anmuposaHs! K oHAalH-popmamy (OHAaliH-nekyus, oHAalH-
3KCKypcus u 0p.). OOHoBpemMeHHO 8bl0eseHbl HoBble hopMbl OHAAlIH-83aumodelicmeaus ¢ myseliHol ayoumopuel: HabawoOoe-
Hue 3a my3eliHbIMU 307aMU € NOMOWbIO 8eb-Kamep, OHAAlH-U2pbl U pa3esaedeHus, cloxemsol o «my3eliHoli KyxHe» (Hanpu-
mep, o pabome pecmaspayuoHHbIX nabopamopuli u m.n.) u dp.

Kniouesble cnosa: myseli, xyoorcecmseHHsili mysel, myseliHaa ayoumopus, oHAalH-gpopmel pabomsi, naHOemus
Covid-19, coycemu.
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The Covid-19 pandemic and its social consequences have provided a new impetus for the online activities of museums. One
of the most pressing problems in this situation has become the preservation of museum’s audience. To this end, a significant
number of museums around the world have moved their activities to the online space.

The author analyzes the experience of the art museums of Belarus, Poland, and Russia in the development and
transformation of online forms of working with the audience in the first wave of the Covid-19 pandemic (March — May 2020).
The perspective of the study proposed by the author has not been studied before, since it is directly related to the extreme
conditions of museum activities during the Covid-19 pandemic in 2020. The relevance of the topic is due to the generalization
and analysis of the practical experience of museums, the identification of general trends, the most effective and promising
forms of museum online work with the audience.

The author draws conclusions about the predominance of educational offers and traditional forms of cultural and educational
activities for the museum, adapted to the online format (an online lecture, online tour, etc.). New forms of online interaction
with the museum audience are also highlighted: surveillance of museum halls using webcams, online games and entertainment,
stories about the inner worki of museums (for example, about the work of restoration laboratories, etc.), and others.
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