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AJIrapbITMiYHAs KYJbTYPA i CAKbIBAHHE MeAbIs

KpsbiBaman A. /1.
Yemanosa adykayweii “lonayxi 03apocaynel yrigepcimam”, [lonayx

Y apmuixyne pazenadaroyya naovixoosl 0a 6bl8VUIHHSL ANCAPLIMMIYHAL KYIbMYPbl, KAAi KYIbMypHAs
[09HMBIYHACYL KAPBICMAILHIKAY Y 3HAYHAU CMYNEHI 3a1edcblyb a0 iX NepCaniQikasanbix NpaKmolk
Meovla-cnaxcvieanna.  llpadcmayniena HO8as — aneapbiMMIUHASL  KAHYINYbISL PA3YMEHHSA  NPAKMbIKL
CRAdICHIBAHMA «HOBLIX MeOblay, AK Npaysc nadyo0os8vl WMAmMy3pOYHesal CiCmIMbl iHOAPMAYLIIHBIX
Ginempay eaxon YaiKOGbIX 3anicay KApblCMAAbHIKAY, AKiSL 3 yassioyya  iX  areapblmMivHbIMI
iOoHmbIUHACYAMI. ApmbIKY1 nawblpae 8blKaApbiCManHe MIPMIHY “‘aneapvimmiunas Kyaemypa’ Y
KYIbMYpanaciyHolM  ObICKYypce, WMo CHpblsie NAGeNiudIHHIO MASYbIMACYSAY KPbIMbIYHA2d —AHATI3Y
KYAbMypanoeii Ol aniCamHs Mexauizmay npayscy ‘‘cayblsiibHaea CMAaHayieHHs ', GulHIKAM sKo2d
3’sAynsgeyya KyivmypHas iOIHMbIYHACYb IHMIPHIM-KAPLICIMATLHIKAY.

Knrouaewia cnoewl: aneapeimmiunas Kyiomypa, iOSHMbIYHACYb, CRANCHIGAHHE, HOBbLL MeObl.

Algorithmics Culture and Media Consumption

Krivolap A. D.
Educational Establishment “Polatsk State University ”, Polatsk

The article explores approaches to the study of algorithmic culture. The problem of cultural identity is
heavily dependent on the user’s practices of personalized media consumption. The article is a
presentation of new understanding of the concept of algorithmic practices of new media consumption as a
process of building a multi-level filter system information about user accounts which are their
algorithmic identities. The article expands the term of algorithmic culture in the cultural discourse, which
increases the possibility of a critical cultural studies analysis to describe the mechanisms of the process
of "social maturation™, the result of which is the cultural identity of the Internet users.

Key words: algorithmic culture, identity, consumption, new media.



