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AKTYAJIM3ALIUA KYJBTYPOTBOPYECKOI'O
HHOTEHIIUAJIA CPEACTBAMUA MEJIMA

Boukos B. A.
VYupexnaenne odpazoBanus «benopycckuii TocyqapCTBEHHBI YHUBEPCUTET
KYJBTYPBI U UCKYCCTB», MUHCK

B craree ocymiecTBiIeH KyJIbTYPOJIOTHUECKUI aHain3 ()EHOMEHA KyJIbTypOTBOPYECTBA B ACIIEKTE
00pa30BaTEeIbHOTO HM3MEPEHUs] COBPEMEHHOTO MeAManpocTpaHcTBa. OmpeneneHo, 4To JOMHUHAHTHBIM
BEKTOPOM KYJBTYPOTBOPUECKOI'O MOTEHIMANA SIBISETCS MPOU3BOACTBO MH()OPMAIMOHHBIX apTe(aKToB,
KaK pe3yJIbTaT MEIUaTBOPYECTBA — CIIOCOO OCBOCHUS MEOHAKYJIBTYpbl. OXapaKTepH30BaHbl OCHOBHBIE
(GopMBI aKTyanu3aluu KyJIbTYpOTBOPYECKOTO MOTeHIMana. Ha ocHoBe mopeneit mennaoOpa3oBaHUS
Benapycum paccMOTpeHO TpPOSIBICHHE KYJIBTYpOTBOPYECTBA. YCTAHOBJICHO, 4YTO AaTpHUOyTUBHBIMH
XapaKkTepUCTUKAMH  MEIMAKyJIbTYpbl  BBICTYHAIOT  MEAMAarpaMOTHOCTb W MeauaoOpa3oBaHHE,
KYJIbTYPOJIOTHYECKOE HAIIOJHEHHUE KOTOPBIX €CTh W IPAaKTHKA, W YCJIOBUE aJeKBAaTHON peLenuuu
akcuocgepsl MeauanpocTpaHcTBa. OmnucaHbl BO3MOXHOCTH — KYJIbTYPOTBOpPYECTBA B  KOHTEKCTE
MEINaKyJIbTYphl, KOTOpas SBISETCA ONHUM U3 (PCHOMEHOB MEOUAIlpOCTPAHCTBA, MPUOOpETasi HOBBIC
3CTETHYECKHE LIEHHOCTH, Mpeo0pasysich B HOBBIN BHJ MCKycCTBa. M3yueHa posib TPOJUIMHIa KaK HOBOI'O
KyJIBTYPHOTO TIOHSITHS B CETEBOM MEAMANpPOCTPAHCTBE. ABTOp oOpamjaeT BHUMaHHE Ha TO, YTO
KyJbTYpPOTBOPUYECTBO B HACTOSALIEE BpEMS 3aBUCUT OT TEXHUYECKHUX BO3ZMOYKHOCTEH MeIManpoCTpaHCTBa.

KiroueBele ciioBa: KyJnbTypOTBOPUECKMI IOTEHIMAJ, MEAMATBOPUYECTBO, MEAMANPOCTPAHCTRBO,
MEANAKYIbTYpPa, TPOJIIHHT.

ACTUALIZATION OF CULTURE CREATIVITY POTENTIAL BY MEDIA MEANS
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The article presents the analysis of the cultural phenomenon of culture creativity in the aspect of
educational measurement of contemporary media space. It was determined that the dominant vector of the
culture creative potential is production of information artifacts that are the result of media creativity — of
the method of the development of media culture. The main forms of actualization of culture creative
potential are characterized. On the basis of models of media education in Belarus the manifestation of
culture creativity is considered. It was revealed that the attributive characteristics of media culture are is
media literacy and media education, the cultural content of which is both the practice and the condition of
adequate reception of the axiosphere of media space. Possibilities of culture creativity in the context of
media culture are described, which is one of the media space phenomena, acquiring new aesthetic values,
becoming a new kind of art. The role of trolling as a new cultural phenomenon in the media network is
described. The author draws attention to the fact that culture creativity is now dependent on the technical
possibilities of the media space.
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